




TRIMESTER – III & IV
LIST OF ELECTIVES

Subject Name SALES & DISTRIBUTION MANAGEMENT  

Subject Code TEMR001

Subject Name SERVICE MARKETING 

Subject Code TEMR002

Subject Name INDUSTRIAL MARKETING MANAGEMENT  

Subject Code TEMR003

Subject Name INTEGRATED MARKETING & COMMUNICATION 

Subject Code TEMR004

Subject Name RETAIL MARKETING 

Subject Code TEMR005

Subject Name RURAL MARKETING 

Subject Code TEMR006

Subject Name INTERNATIONAL MARKETING 

Subject Code TEMR007

Subject Name DIGITAL MARKETING MANAGEMENT  

Subject Code TEMR008

Subject Name CUSTOMER RELATIONSHIP MANAGEMENT

Subject Code TEMR009

Subject Name MARKETING OF FINANCIAL SERVICES

Subject Code TEMR010

Subject Name LOGISTICS AND SUPPLY CHAIN MANAGEMENT

Subject Code TEMR011

MARKETING

RECEPTION



TRIMESTER – III & IV
LIST OF ELECTIVES

Student Activity Area

HUMAN RESOURCES AND ORGANISATIONAL BEHAVIOUR
Subject Name STRATEGIC HUMAN RESOURCE MANAGEMENT  

Subject Code TEHR001

Subject Name TRAINING & DEVELOPMENT 

Subject Code TEHR002

Subject Name ORGANIZATION DEVELOPMENT 

Subject Code TEHR003

Subject Name HUMAN RESOURCE INFORMATION SYSTEM  

Subject Code TEHR004

Subject Name UNDERSTANDING THE THEORY & DESIGN OF ORGANIZATION

Subject Code TEHR005

Subject Name COMPETENCY & PERFORMANCE MANAGEMENT

Subject Code TEHR006

Subject Name HUMAN RESOURCE PLANNING & DEVELOPMENT

Subject Code TEHR007

Subject Name INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Subject Code TEHR008

Subject Name WAGES ADMINISTRATION & LABOUR COSTING

Subject Code TEHR009

Subject Name INDUSTRIAL RELATION & TRADE UNIONS

Subject Code TEHR010

Subject Name POWER AND INFLUENCE

Subject Code THERO11



TRIMESTER – III & IV
LIST OF ELECTIVES

Subject Name CORPORATE GOVERNANCE

Subject Code TEG001

Subject Name MAXIMIZING THE VALUE OF YOUR INTELLECTUAL PROPERTY

Subject Code TEG002

Subject Name KNOLWEGDE MANAGEMENT

Subject Code TEG003

Subject Name  POWER AND INFLUENCE

Subject Code TEG004

Subject Name  COMPETITIVE DYNAMICS

Subject Code TEG005

Subject Name  GAMES OF CHANCE AND GAMES OF STRATEGIES

Subject Code TEG006

Subject Name  STRATEGIC REASONING LABORATORY

Subject Code TEG007

Subject Name  REAL ESTATE DEVELOPMENT DESIGN AND CONSTRUCTION

Subject Code TEG008

Subject Name  INTELLECTUAL PROPERTY

Subject Code TEG009

Subject Name  LEADING AND GOVERNING HIGH PERFORMING
  NON PROFIT ORGANIZATION 
Subject Code TEG010

Subject Name  PORT MANAGEMENT

Subject Code TEG0011

Subject Name  INFRASTRUCTURE MANAGEMENT

Subject Code TEG012

Subject Name  VENDOR MANAGEMENT

Subject Code TEG013

Subject Name ENERGY BUSINESS

Subject Code TEG014

Subject Name BUILDING GREEN BUSINESSES

Subject Code TEG015

Subject Name BUILDING AND SUSTAINING
 A SUCCESFUL ENTERPRISE

Subject Code TEG016
Subject Name COMMERCE AND SOCIETY: BUSINESS AND

 CREATION OF SOCIAL VALUE
Subject Code TEG017

Subject Name ART OF NEGOTIATIONS

Subject Code TEG018

Subject Name GLOBAL STRATEGIC MANAGEMENT

Subject Code TEG019

GENERAL MANAGEMENT

CLASSROOM



TRIMESTER – III & IV
LIST OF ELECTIVES

TECHNOLOGY
Subject Name TECHNOLOGY PLANNING & ROADMAP

Subject Code TT001

Subject Name INFORMATION SYSTEM FOR STRATEGIC ADVANTAGE

Subject Code TT002

Subject Name          INFORMATION SYSTEMS FOR STRATEGIC ADVANTAGE

Subject Code           TT003 

Subject Name         BUSINESS INTELLIGENCE & DATA MINING

Subject Code           TT004 

Subject Name         BUSINESS PERFORMACE MANAGEMENT & CORPORATE  DASHBOARDS

Subject Code          TT005

ACADEMIC WING



The Chiripal Charitable Trust is a Corporate Citizenship Initiative, set up 
by the Rs. 1500 crore Chiripal Group of Companies. Established in 1972 
by Ved Prakash Chiripal, the Group has grown from a single powerloom 
unit to the present multi-activity, multi-product Textile House located 
at Ahmedabad, and involved in Processing, Weaving, Knitting and 
Petrochemicals.

The Promoters have set up the Shanti Educational Initiatives with a 
view to provide first rate education in the country from KG to PG. The 
first initiative, The Shanti Asiatic School, located at Ahmedabad has 
already begun to make waves with its novel learning methodology, 
which promotes a spirit of learning and exploration among students. 
Teachers in the school are seen as facilitators to the learning process, 
rather than mere providors of knowledge..

The Promoters believe that the half century odd Management Education 
system in the country, needs a rethink and there is need to bring about 
some innovative changes in the system. While the Top 50 Management 
schools of the country have carved a niche for themselves in the 
Management Education firmament of the country, the remaining 2500 
odd B-Schools have added precious little value to management educa-
tion. With the result that most of the MBA graduates from these 
schools end up doing the same work as BA’s’BSc’s BCom’s etc. It is 
therefore time that somebody created real managers for real manage-
ment jobs that takes into acoount the current needs of students and 
industry.

The
Promoters:
Chiripal
Charitable
Trust.




